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RESEARCH METHODOLOGY FOR BUSINESS

Semester HI Subject Code: MCM 31602 Lectures: 60

OBJECTIVES:

e To acquaint the students with the arcas of Business Research Activities

e To enhance capabilities of students to conduct the research in the field of business and
social sciences

» To cnable students, in developing the most appropriate methodology for their research
studies
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T'o make them familiar with the art of using diffcrent research methods and techniques

1: Business Research Methods: An Introduction 08

e Rescarch
Definition and Meaning
Characteristics
Objectives
Scope
Limitations of Research
Types of Research
Pure Vs. Applied
= Exploratory
=  Descriptive
» Causal
e Rescarch Process: An Overview
e Managerial Value of Business Research
o ldentifying problems or opportunities
o Diagnosing and assessing problems or opportunities
o Selecting and implementing a course of action
o Electing the course of action
e When is Business Research needed?
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2. Business Research Process Design 08

e« Definition
Classification of Research Design-
Phasss in Research Design
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e Research Problem
o Formulating the Research Problem
o Types
e Hypotheses
o Definition
o Types of Hypothesis
o Formulation of the Hypotheses
o Metheds of Hypotheses Testing

3: Measurement and Scaling 06

e Concepts and Operational Definitions
e Types of Scales
o Nominal Scale
o Ordinal Scale
o Interval Scale
o Ratio Scale
e Measurement Scales
o Single Item Scales
o Multi-Item Scales
o Continuous Rating Scales
e Questionnaire Design
o An overview of major decisions

. 4: Data Collection and Sampling 12

e Methods of Data Collection,
o Primary Sources
» QObservation
= Interview
» Questionnaire and Schedules
» Experimentation
= Simulation
* Projective Techniques
o Secondary Sources
= Internal Sources
» External Sources
e Sampling:
o Concept
o Sampling Terminology
o Sampling Design Process
o Factors affecting ‘rlhe interences drawn from a sample
o Types of Sampling Methods
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» Random Sampling- Simple Random Sampling, Stratified Random

Sampling, cluster Sampling, Systematic Sampling and Multi-stage
sampling

Non-Random Sampling- Quota Sampling, Convenience sampling,
Judgment Sampling and Snowball Sampling

5: Data Analysis and Presentation 14

e Data Analysis

» Editing the data
o Field Editing
o> In-House Editing

= Coding
o Devising the Coding Scheme
o Computerised Data Processing

* Analysing the data
o Developing a frame of analysis for quantitative studies
o Developing a frame of analysis for qualitative studies

o Typesof Analysis-Univariate, Bivariate and Multivariate Analysis of
Data
Use of Software in Data Preparation and Analysis
o Introduction to MS Excel 2007
o Introductionto SPSS

e Presentation of Result: Report writing
» Organisation of the written Report
» Tabular Presentation of data
= Graphical Presentation of Data
Bar Chart
Pie Chart
Histogram
Frequency Polygon
Ogive
Scatter Plot
= QOral Presentation
« Mode of Citation & Bibliography: Author, Date, System, FFootnote or Endnote,
System, Use of Notes. Position of Notes, Citing for the first time, Subsequent
Citings, List of Abbreviation used in Citation, Mode of preparing a
Bibliography, Classification of Lntries, ]
Footnotes
« Plagiarism
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Bibliography Entrics compared -with
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